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W
hen Rob Hellyer bought a
commercial building in the
Heights to operate his
home remodeling busi-

ness, he imagined that someday he might
use it as a showroom for cabinets or some
other product he could sell.

The more he worked in it, though, the
more he saw how space could be carved
out for bedrooms, bathrooms, a kitchen
and a living room. He could create a hom-
ier entry and line up the windows proper-
ly, maybe even add a side entrance to a
patio and summer kitchen.

Built in 1920, the structure started its
life as a pharmacy and in later years was
a dentist office, an accordion/music shop
and a millwork shop, among other things.

Hellyer bought it in 2008 as offices for his
Premier Remodeling, and until the spring
of 2020 — about the time the pandemic
shutdown arrived — it provided office
space and workshop/warehouse space for
his business.

In March 2020, he moved his business
to a structure he bought next door and
began work to reinvent the space as a
home for himself and his wife, Andrea,
46.

“It was several years of mental design,
doing drawings and getting with the
(Heights) historical commission to get it
done. I just kept looking at it and thinking
it could be a home,” said Hellyer, 65.

The primary bedroom — located where
he used to park his truck on work days —
and main living areas are on the first
floor. The second floor has his home 
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Historic Heights building 
gets new life as a home
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Belle, a bull mastiff mix, relaxes in the front hall.A tall corner wine room was included in the kitchen,
near the dining area.

Bold tile in the pantry launched the color scheme for
the back of the home.

Former commercial property now has residential appeal
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Contractor Rob Hellyer turned a 100-year-old former pharmacy in the Heights into his home.
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Design continues on D6

What’s old is new at Gucci. 
In celebration of the Italian

luxury brand’s centennial anni-
versary, nine North American
cities were tapped to receive a
surprise drop of exclusive mer-
chandise dedicated to Gucci 100
last Friday. Fortunately for
Houston shoppers, the Galleria
made the cut.

Space City is in good compa-
ny. New York, Miami, Beverly
Hills, Costa Mesa, Chicago,
Atlanta, San Francisco and
Toronto are each hosting an
ephemeral store-within-a-store
pop-up experience.

The merchandise is an exten-
sion of creative director Ales-
sandro Michele’s unconvention-
al and irreverent aesthetic. At
first glance, there’s a decidedly
1970s undercurrent. Bell-bot-
toms, gold-rimmed sunglasses
and bamboo handle bags make
a big, vintage impression. Some
of the clothing is, in fact, reis-
sue; like a pair of rose-embroi-
dered sweaters in rust and pink. 

But the true star of Gucci 100
is pop culture. Tongue-in-cheek
references to the brand’s influ-
ence in music and streetwear
are woven throughout the col-
lection. The number 22,705
adorns several items, referenc-
ing the number of current songs

that mention Gucci. A selection
of lyrics from those songs make
cameos on ready-to-wear items
and accessories. “Music is
mine, Gucci seats reclined”
from Eric B. Rakim’s “The R” is
repeated across both men’s and
women’s apparel. One floral
trench coat features “This one’s
dedicated to all you Gucci bag,
Gucci carriers out there. It’s
called you got good taste,” from
The Cramps 1983 album “Smell
of Female.”

Exaggerated, interlocking Gs
on a tracksuit, with reflective
trim, riff on the brand’s influ-
ence in hip-hop culture.
Though truthfully, there are 

Inside Gucci’s exclusive product drop at Houston Galleria
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The Galleria was the site of one of nine Gucci pop-up
experiences dedicated to the brand’s 100th anniversary.
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Gucci continues on D6
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